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Placemaking

- Sustainability

- Integrating Planning and Economic

Development

Place — Outcomes
Changing Places

Placemaking in Queensferry
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Place - Outcomes
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Placemaking

development always ‘makes places’

they are simply places that
work well,

have little impact

or work badly
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‘place’ .

« the environment in which we live wm_ﬂmm

« the people that inhabit these spaces le‘m ,ﬁ'ﬂ* 'I' WQWIWQ @'ﬂ"ﬁ'

 the quality of life that comes from the
interaction of people and their
surroundings

Creating Places
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Place and Health Inequalities?
The environment that surrounds us
has substantial influence over our
health and wellbeing

It provides us with basic needs

It can be hazardous

It can be detrimental to health

It can create and nurture health
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20% of people walk for 20 minutes,
less than once a year, or never

Department for Transport, National Travel Survey, 2009

Estimates put the cost of obesity to
Scotland in 2030 at up to £3 billion.

Preventing Overwelght and Obesity In Scotland, Scottish Gov, 2010

Image: Paddy Patterson



30 mins of moderate activity, such as brisk
walking, 5 days per week:

* 30-40% lower risk of type 2 diabetes
* 30% lower risk of colon cancer
* 20% lower risk of breast cancer

e 20-30% lower risk of dementia

Source: report on physical activity for health and the four home countries: CMOs




Successful Places
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Successful Places

* Living

* Visiting
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10 Best Places to Live

* Orkney

e Shetland
 Western Isles
 Aberdeenshire

* East Renfrewshire
e Scottish Borders

* East Dunbartonshire
* Moray

e Perth and Kinross
 Aberdeen

Source: Bank of Scotland — Quality of Life
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10 Best Places to Visit

e Edinburgh

* Glasgow

 Quter Hebrides

* Inner Hebrides

* Arran
 Ardnamurchan
 Glencoe, Fort William
e Skye

* Cairngorms

* Shetland and Orkney

Source: Daily Telegraph

DB RO




Place Characteristics

* Distinctive

e Safe and Pleasant

 Welcoming

* Adaptable

* Resource efficient

* Enjoy to move around and beyond

Source: Scottish Government
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Place Paradox

Vibrancy — tranquillity

New development — future conservation area?
Mix of uses — market forces/ scale

Sustainable movement — traveller behaviour
Designing for people — accommodating cars
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Place Success
* Design

e Activity — Place economy
— Economically resilient

* Health and Wellbeing
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Place and Economy

Broad local economic context

4

Local
Economic
territory

Govermment

|[EIUSLUIUOIIAUS UILIIM }I0M 0] paapn

Local identity and context, history
and culture

Source: Centre for Local Economic Strategy
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When streets are designed for walkers
and not cars, people are 25% more
likely to walk to work

(WHO) ("The solid facts: Promoting physical activity and active living in urban environments”

79% of journeys under one mile are
made on foot

Source: Statistical Bulletin: Transport Series: National Travel Survey 2009/2010

Walkable neighbourhoods:




Pedestrian Pound

Research shows that making places better
for walking can boost footfall and trading
by up to 40%

Good quality urban design can raise retail
rents by up to 20%

Pedestrians spend up to six-times more
than people arriving by car.
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Changing Places
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Placemaking Queensferry
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Queensferry developments
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Queensferry Place Standard results
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Developing strategic objectives

_ _ Moving Around
Identity and belonging
_ — Improve
Link existing a.nd pedestrian/cycle
new community routes to key

destinations (town
centre, school,

station)
Natural Space
Ensure continued
access to p .
——t ublic Transport
countryside and === P
shoreline

Improve pedestrian
routes to bus service
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QUEENSFERRY PLACEMAKING EXERCISE - A SITE SPECIFIC RESPONSE

KEY FRONTAGES
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STRATEGIC PLACEMAKING

LEAD ER TOP
P‘CE S H / DOWN
\ o P
Strategic
Needs

QUEENSFERRY EMBEDDING

BRUNSTANE PILOT PLACE PLACEMAKING

SOUTH SIDE STANDARD 6 Qualities of

GRANTON Successful Places
AWARENESS RAISING PLACE LDP ACTION
CEC: Training STANDARD PROGRAMME STRATEGIC

PLANNING
REQUIREMENTS

Community: capacity-building

ASSESSMENT OF T

WELL BEING é/
SPATIAL PLAN

COMMUNITY PLAN

Community
NW NE Driven
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Concluding Comments
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